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Official Opening of New Winery and Travel Destination
in Kisiskhevi Village, Telavi, Georgia

Schnclunann Wines Ceorgin Ltdl. has just finished its Euro 6 il
lion investent project in Kakbeti region, Georgia with an official
pubic opening m September 2010

The project included the nequisition of the Vinoterra Winery, its
total reconstruction combining modem and raditional east Georg
architecture, the impor and mstallanon of brand new winem
nud bottling maclinery. the construction of » new Kvevri cells

ishument of n new
ated services for national and intena
113

The project is the product of the zrent passion aud dedication and
of Mr. Burkhard Schuchmam. the well-known Genuan businessmn,
mvestor and plalambropist whose respeet for the history, wadiions
and porentinl of Georgia and Georgian wines are the comerstone upon
which the venture hes

The efforts of Mr. Schuchmomn have resulted m the production of
exclusive world clnss wines of elegant flavor and superb balance
The wmes are produced in Georgin from indigenous grape vanenies
using both traditional Europenn production methods as well as an
Georgian winemaking rechniques that date back willennia

The winery's unique wines have received attention from leading
wine crtics pcross the world, who in o nmumber of key articles i the
ntemational wine press liave heaped praise on the company and Geor-
gian wines int general. For the first time ever, as a recoguition of the
high quality of the company s produce. Georginn wines were served
on board the flights of mternational air camer Lufthansa during the
Intermationnl Orgmmzanon of Vine and Wine's
Georgin

Its perfect tounism mfrastucture, stylish winery and unparalleled
food and wine, led the famous joumnalist. Isabelle Legeron o prepare
n broadeast about the winery snd Georgian wines i o forthemning
production for the Discovery Channel. The broadeast, aud the hold

(mrani ) for Kakhetinn style wines, and t
hotel-restaurnnt with sopli
tional food and wine enthusic

(OIV) congress

ing of the OIV congress i the country will surely enhanee the conntry’s
mage around the world and give its wines maxunium exposure i the
global media
Tt 1= antieipated that the maplementation of tns project hielp boost
the awareness tourists and nternational consumers have of the
country's food and wine, as well as creating new jobs and contribi
2 1o the development of wine aud tourism infrastructure in Kakhen




